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Weaving your creative passion and business
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Section 1 My business idea

MY BUSINESS VALUES

MY POINT OF DIFFERENCE SENTENCE



MARKET NEED

(What do people want? What is the gap I’'m filling?)

MY SOLUTION

(What am | offering?)



Section 2 Finding market

MY TARGET MARKET IS



MY SALES CHANNE
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Section 3 Marketing and promotion

MY MARKETING CHANNELS
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Section 4 Competition and collaboration

MY POTENTIAL COLLABORATORS



TEAM AND KEY ROLES

INGOA ROLES/RESPONSIBILITIES



PARTNERS AND RESOURCES

PERSON OR RESOURCE WHAT THEY CAN OFFER



PROFESSIONAL SUPPORT

PROFESSIONALS WHAT THEY CAN OFFER
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Section 5

Goal setting

MY BIGGEST, MOST IMPORTANT GOALS



Notes

1



ARAIKOA IKEI WHEA IKOE
| RUNGA | TO HIIKOINGA
PAKIKI, E TINO RIAKIA
ANA TE TIMA O
CRE/&\\TH\\/E WAIIKATO IKI
TE RONGO MAI | NGA
RINGATOI KEI TO MATOU
ROKIE. KUA UTUA
MATOU KI TE AWHI I
NGA RINGATOI, NO
REIRA ME WHAKARPA
MAI KI A MATOU.

No matte wh at in you
business jou yth t am at Cre t
Waikato lov h ing from artists
region. We’r her t help, so plea
don’t be a strange
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